
伊 利 股 份 
 YILI 2016 3rd Quarter Results 



目  录 
Contents 

财务数据 
Financial Data 

关于伊利 
About Yili 

企业文化和品牌理念 
Culture and Brand Concept 

1 



关于伊利







 �  5 







ɒԅᶂ ɓ)ɒԅר ɓἇּצḫᾼ 



财务数据 
Financial  Data 
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Financial Highlights 

 主要财务指标 
  Financial Highlights  
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SG&A Ratio 
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Source: Company Data 

א ╙ᵙ  Ầᾟ 
Cash Flow and Capital Expenditure 

ᶃχҳַ Ұ ớ֜א ╙εᴅӈχ︣єӺζ 

Net Cash Flow from Operating Activities (million) 

ᶃχҳַ Ұ  Ầᾟεᴅӈχ︣єӺζ 
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Stock Dividend Rate 
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1 2 3

2016年 

公司计划 
2016 Company Plan 

2016年 

公司部署 
2016 Company Deploy 

营业总收入实现630亿 
Total revenue to reach 63 billion 

利润总额实现60亿 
Total profit to reach 6 billion 

升级质量领先战略，强化食品安
全与生产安全管理 
Upgrade the leading quality  strategy, 

enhance the food safety and 

production safety management 

 

以创新和国际化为突破，推动
公司整体业务持续健康增长 
Driving through innovation and 
globalization,  promoting  healthy  and  
sustainable increase of company’s 
business 

 

以“精准营销、精益运营、精
确管理”为目标，加强并夯实
核心经营能力 
Set "accurate marketing, prefect  
operation, precise management "as 
goal, enhance core operating ability 

ṝῺ 
Business Outlook 
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企业文化和 
品牌理念 
Culture and Brand 
Concept 



信条 
Belief 

Ҳўᾰק



Ҳўᾰק 
Our Culture 

愿景 
Vision 

成为全球最值得信赖的健康食品提供者 
Becoming the most trusted health-food provider 
around the world 

• 为世界提供最优品质的产品和

 



共 赢 
Win-Win 

卓 越
Excellence 

担 当
Accountability 

创 新 



Ҳўᾰק 
Our Culture 

伊利精神 
 The Spirit of Yili 

ҳַҚҨḊ ḅ ￼ѮҚ Ọỗι ṏ҃ԏῶ ẙ үỌᵙ

ẶἚ ҳַ￼ד ι ֧ҳַҚ⸗ῶ￼⁄Ọ ᵙד҅ ∂

ᴄ ￼Ҹ ᵝ  
With a strong ownership mindset, Yili people molded its unique core competitive 

advantages, including a spirit of accountability, outstanding execution capabilities, 

and exceptional qualities in the pursuit of excellence. 

• 忠诚守信，重情知恩 
     Be loyal, trustworthy, grateful, and value 

emotions  

• 勇于担当，用心做事 
     Be courageous in meeting challenges, 

diligent in overcoming them 

• 纪律严明，高效执行 
       Be extremely disciplined, highly efficient in 

execution 

• 居安思危，持续创新 
     Be vigilant, ever-innovative 

 
• 自律自省，风清气正 
     Be self-disciplined and self-reflective, 

fostering a virtuous atmosphere 
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ᵝⱲ  
Soul of Brand 

滋养生命活力 
Nourish for Life 

 

ῗӰẞ ᵝ￼ώӗ ιѼ 
ῗӰẞּו╗ΆẪ￼ Ṁ  
 
I t  is  the provider of  healthy  
food and also the advocator  
of  healthy l i festy le  
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